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ABOUT VS

DREW MARKETING SOLUTIONS IS A PASSIONATE ONE - STOP MARKETING &
CORPORATE COMMUNICATION SOLUTIONS PROVIDER WITH A STRATEGIC
APPROACH FOCUSED AROUND VALUE ADDITION.

We believe that the modern consumer is well informed thus our all
inclugive business model that maximizes on all the touch points between *
our clients and their target audience. By integrating both short term and
long term needs at the core of our strategies, we combine excellence and

pure vission in our services to ensure we deliver not just solutions but
data-driven right solutions.




PROVIDE OUR CLIENTS WITH EFFICIENT BUSINESS o 1 vanouihon oF INTEGRATED
DEVELOPMENT SERVICES, INCREASE THEIR BRAND  y\overins o coMMUNICATION QOLUTIONS

VALUE & BE IN THE FOREFRONT OF BUILDING A PROVIDER
HARMONIOUS SOCIETY.

CORE-VALUES

TEAMWORK
RESULT-CENTERED
CREATIVITY
VALUE FOR MONEY

SUSTAINABILITY




CREATIVE MARKETING &

IN TODAY'S SATURATED MARKET, CREATIVITY
IS THE KEY TO STANDING OUT.

By leveraging innovative and unique approaches, businesses can capture the
attention of their target audience, spark engagement, and build memorable
connections. Creative marketing encourages out-of-the-box thinking, which can lead
to campaigns that resonate emotionally with consumers, making a lasting impact. It
aleo allows brands to tell their stories in new and dynamic ways, differentiating

them from competitors. In an age where consumers are bombarded with information,

creativity is the key to cutting through the noise, driving brand loyalty, and
achieving meaningful business growth.
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90ALS 3
OBVECTIVES

DIFFERENTIATE THE BRAND:

o (reative marketing helps a brand stand out from
competitors by showcasing its unique value
proposition and personality, making it more
recognizable and memorable.

ENGAGE AND CAPTIVATE THE AUDIENCE:

e By using innovative and visually appealing
content, creative marketing aims to capture
the audience’s attention, spark interest, and
foster deeper engagement with the brand.

DRIVE EMOTIONAL CONNECTIONS:

o (reative marketing seeks to evoke emotions,
tell compelling stories, and build meaningful
relationships with the audience, enhancing
customer loyalty and brand affinity.



CCOPE OF SERVICES

e (reating and distributing valuable, engaging e Developing visually compelling elements such
content such as blog posts, articles, videos, as logos, brand identities, digital ads, and
infographics, and podcasts to attract and retain promotional materials to create a congsistent
a target audience. and attractive visual brand identity.

e Designing and executing creative campaigns on o Strategically crafting website content, blog
platforms like Ingtagram, Facebook, Linkedin, posts, and landing pages to rank higher on search
and Twitter to build brand presence and engage engines through creative keyword optimization
with followers. and user-friendly design.

e  (rafting unique in-person or virtual experiences that immerse
customers in a brand, such as pop-up events, interactive
installations, or live-streamed launches.




CCOPE OF SERVICES

e Designing creative and targeted digital ads that
attract users attention and drive conversions
across platforms like Google Ads or social media.

o Partnering with influencers to create engaging
content that promotes a brand's products or
gervices in a more relatable, authentic way.

e Designing and writing creative email

campaigns with unique visuals and compelling
calle to action to nurture leadg, retain
customers, and drive gales.

Involves creating and maintaining websites by combining
visual aesthetics with technical functionality. Focusing on the
look and user experience, ensuring a website is visually
appealing and easy to navigate. Web development handles the
coding and programming, ensuring the site operates smoothly
on both the front-end and back-end.
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PHASE 1 (PRE-LAUNCH)

Thege activities dwell mostly on establishing a
strong brand prescence, create awareness &
get the stage for a clear brand positioning
strategy.Thee steps include identifying your
Target Audiece, creating a compelling value
proposition and developing congsistent branding
elements i.e logo, messaging & visuals. We also
identify and plan different
marketing/communication channels i.e digital
marketing, Outdoor advertising, experiential
marketing & media buying that will help
genetrate interest and engagement with your
brand.

& TIMELINES
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PHASE 2 (LAUNCH)

Here we focus on more on introducing your
product/service to a new Audience. The process
beging with a thorough market researchto help

understand the Target Audience,competitors
g&market conditions. With this data a well defined
strategy follows including adapting the product,
pricing & messaging that fits the market needs
and cultural prtefferences.We then include
branding efforte to ensure congistency while
executing marketing campaigns, distribution
strategies® partnerships to create awareness,
drive adoption & establish brand positioning in
the market.

PHASE 3 (POST-LAUNCH)

We focus on expanding your brand through
different strategies aimed at attracting,
engaging and retaining customers. Thig involves a
data driven approachtestingvarious channels,
megsages & tactics to optimize lead generation,
conversion and loyalty. It also involves long term
planning to align sales & marketing efforts with
business goals i.e brand positioning & competitive
differentiation. Thig ensures both short- term
wing sustained success by driving business
growth with purpose & direction.
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GET IN CONTACT AND LET'S BRING YOUR IDEAS TO LIFE AND
CREATE RESULTS THAT LEAVES A LASTING IMPRESSION.

+95475%162000 www.drewmarketingsolutions.com info@drewmarketingsolutions.com




